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Only a handful of keen-eyed observers spotted Fruit of the Loom's hidden cash stashes.

Fruit of the Loom

Everybody ignores advertising. No surprise there. But a devious new campaign from
Fruit of the Loom and agency CP+B has been capitalizing on just that fact, hiding
thousands of dollars of cash—along with more than a few pairs of free underwear—in

(relatively) plain sight around one of the world’s biggest cities.


https://www.adweek.com/contributor/gabriel-beltrone/
https://www.adweek.com/category/ad-of-the-day/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

E’f!MF

A SociplDiter:Gyrepls for%h

marketlnq/frwt of-the-loom-has-hidden- cgh-CI‘ll)e tOday to contlnue readlng
piles-in-plain-sight-for-those-few-who-actually- thiS article and more.

notice-ads/) Subscribe

(https://www.adweek.com/subscribe-header?

rdt=https://www.adweek.com/brand-
SUBSCRIBE
marketing/fruit-of-the-loom-has-hidden-cash-

piles-in-plain-sight-for-those-few-who-

actually-notice-ads/) ]

Already a subscriber? Log in.

Need more info?

Gabriel Beltrone (https://www.adweek.com/contributor/gabriel-beltrone/)
@GabrielBeltrone (http://twitter.com/GabrielBeltrone)

Gabriel Beltrone is a frequent contributor to Adweek.

£ R0 POPULAR NOW
5 ) A Bookstore's Pivot Just
Shocked Fans and Boosted
m 0 Sales 200%
(https://www.adweek.com/creativit
(mailto:? bookstore-just-shocked-fans-

and-boosted-sales-200-with-its-
subject=Fruit%200f%20the%20Loom%20Has %2 0Hidd el D iaPORilesBROMP620PLlain%20Sight?

X

Land O’Lakes Isn't Talking About
2 Its Logo Change, and That's a

Big Mistake

(https://www.adweek.com/brand-

marketing/land-olakes-isnt-

talking-about-its-logo-change-

and-thats-a-big-mistake/)



https://www.adweek.com/contributor/gabriel-beltrone/
http://twitter.com/GabrielBeltrone
https://www.adweek.com/creativity/a-bookstore-just-shocked-fans-and-boosted-sales-200-with-its-brilliant-quarantine-pivot/
https://www.adweek.com/brand-marketing/land-olakes-isnt-talking-about-its-logo-change-and-thats-a-big-mistake/
https://www.adweek.com/agencies/preston-kelly-begins-purple-reign-as-aor-for-princes-paisley-park/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

EMF

A

marketmq/frwt of-the-loom-has-hidden-cash-

piles-in-plain-sight-for-those-few-who-actually-

notice-ads/), Subscribe

(https://www.adweek.com/subscribe-header?

rdt=https://www.adweek.com/brand-

marketing/fruit-of-the-loom-has-hidden-cash-

piles-in-plain-sight-for-those-few-who-

actually-notice-ads/) ]

RECOMMENDED VIDEOS

TOP VIDEOS

Puzzle to Reveal Its New Electric Mustan...

Preston Kelly Begins Purple
ZBINARS -  CONNECT - MOR@ Prince's

Paisley Park
(https://www.adweek.com/agencies
kelly-begins-purple-reign-as-
aor-for-princes-paisley-park/)

Retargeting: Here's Why

Products Seem to Follow You on
Sacial
(https://www.adweek.com/digital/r

2))

Taco Bell Debuts at Home Taco
Bar to Celebrate Cinco de Mayo

at a Distance
(https://www.adweek.com/brand-
marketing/taco-bell-debuts-at-
home-taco-bar-to-celebrate-
cinco-de-mayo-at-a-distance/)

WATCH »

OPLlain%

20Sight¢


https://www.adweek.com/agencies/preston-kelly-begins-purple-reign-as-aor-for-princes-paisley-park/
https://www.adweek.com/digital/retargeting-2/
https://www.adweek.com/brand-marketing/taco-bell-debuts-at-home-taco-bar-to-celebrate-cinco-de-mayo-at-a-distance/
javascript:void(0)
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

&!’1; eME E CONNECT- YOURCAREER-~- Q

UIIL
RS+ /

N

(https://www.adweek.com/digital/brands-with-strong-twitter-personalities-stay-the-
course-during-covid-19/)
LIFE IN QUARANTINE (HTTPS://WWW.ADWEEK.COM/CATEGORY/LIFE-IN-QUARANTINE/)
Brands With Strong Twitter Personalities Stay the Course During Covid-19
(https://www.adweek.com/digital/brands-with-strong-twitter-personalities-stay-the-
course-during-covid-19/)

by David Cohen (https://www.adweek.com/contributor/david-cohen/)

o~

%/

Fe]

§

o,

.,

0 4

atha
-
F )
: o

T oli—

0in%20Plain%20Sight?

‘ "

. _ sy
subject=Fruit%200f%20:ae%a8 oomPh%2OHidden%2O

: aILtLo. ¢

1

5h%20Pile

_



https://www.adweek.com/digital/brands-with-strong-twitter-personalities-stay-the-course-during-covid-19/
https://www.adweek.com/category/life-in-quarantine/
https://www.adweek.com/digital/brands-with-strong-twitter-personalities-stay-the-course-during-covid-19/
https://www.adweek.com/contributor/david-cohen/
https://www.adweek.com/digital/8-of-this-weeks-most-telling-marketing-stats-from-earnings-calls-to-a-surge-in-fashion-sales/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

*WAWA adweek com/dlgltal/8 -of-this-weeks-most-telling-marketing-stats-from-

S ‘ion_g;ggﬁc_v YOUR CAREER - Q

marketm&mf El'htscMIeeI«.SdMasﬁ Telling Marketlng Stats, From Earnings Calls to a Surge
piles-in-plain-sight-for-those-few-who-actually- in Fashion Sales

notice_ad@ugfﬂzmb@week .com/digital/8-of-this-weeks-most-telling-marketing-stats-from-

ttea/wweresacweck com/subscribe. hS;‘L”'”gs -calls-to-a-surge-in-fashion-sales/)

rdt=https://www.adweek ByNBRiga-Marie Zorrilla (https://www.adweek.com/contributor/monica-zorrilla/)

\ife)o) 3

marketing/fruit-of-the-loom-has-hidden-cash-

piles-in-plain-sight-for-those-few-who-

actually-notice-ads/) ]

(https://www.adweek.com/creativity/the-al00-list-of-asian-excellence-arrives-when-its-

eded-most/)
-\ DIVERSITY & INCLUSION (HTTPS://WWW.ADWEEK.COM/CATEGORY/DIVERSITY-INCLUSION/)

The A100 List of Asian Excellence Arrives When It's Needed Most
ttﬁ-s://www.adweek.com/creativity/the—alOO—List—of—asian—excellence—arrives—when—its—
needed-most/)

m 0 by Mary Emily O'Hara (https://www.adweek.com/contributor/mary-emily-ohara/)

_(mailto:?

subject=Fruit%200f%20the%20L.oom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight?

x Farmer-Owned wa



https://www.adweek.com/digital/8-of-this-weeks-most-telling-marketing-stats-from-earnings-calls-to-a-surge-in-fashion-sales/
https://www.adweek.com/category/data-insights/
https://www.adweek.com/digital/8-of-this-weeks-most-telling-marketing-stats-from-earnings-calls-to-a-surge-in-fashion-sales/
https://www.adweek.com/contributor/monica-zorrilla/
https://www.adweek.com/creativity/the-a100-list-of-asian-excellence-arrives-when-its-needed-most/
https://www.adweek.com/category/diversity-inclusion/
https://www.adweek.com/creativity/the-a100-list-of-asian-excellence-arrives-when-its-needed-most/
https://www.adweek.com/contributor/mary-emily-ohara/
https://www.adweek.com/brand-marketing/land-olakes-isnt-talking-about-its-logo-change-and-thats-a-big-mistake/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

§ ST
NETWT.1)h. (453 R g)

K_‘%ntprand marketing/land-olakes-isnt-talking-about-its-logo-

V

s

. i aWee A(I)On 75”550”58 eader
1

crafge-ant—thatS—a-oi0- ||I|Dt8k€/)v

rdt=https://www.adweek.com/brand-
WQLHSIQH (HTTPS://WWW.ADWEEK.COM/CATEGORY/DIVERSITY-INCLUSION/)
i i =() t & 0Q l‘L (1d C10) - l. -

®k.com/brand-marketing/land-olakes-isnt-talking-about-its-logo-

actually-notice-ads/) change-and-thats-a-big-mistake/)

by Lisa Lacy (https://www.adweek.com/contributor/lisa-lacy/)

(h_ S: ZZWWW adweek.com/retail/restaurants-latest-quarterly-results- prowde -clearer-
e-of-covid-19-impact/)
DATA & INSIGHTS (HTTPS://WWW.ADWEEK.COM/CATEGORY/DATA-INSIGHTS/)
mggﬂants Latest Quarterly Results Provide Clearer Picture of Covid-19
Impact

ain%20Sight?

picture- of covid-19-impac [)

by Richard Collings (https://www.adweek.com/contributor/richard-collings/)



https://www.adweek.com/brand-marketing/land-olakes-isnt-talking-about-its-logo-change-and-thats-a-big-mistake/
https://www.adweek.com/category/diversity-inclusion/
https://www.adweek.com/brand-marketing/land-olakes-isnt-talking-about-its-logo-change-and-thats-a-big-mistake/
https://www.adweek.com/contributor/lisa-lacy/
https://www.adweek.com/retail/restaurants-latest-quarterly-results-provide-clearer-picture-of-covid-19-impact/
https://www.adweek.com/category/data-insights/
https://www.adweek.com/retail/restaurants-latest-quarterly-results-provide-clearer-picture-of-covid-19-impact/
https://www.adweek.com/contributor/richard-collings/
https://www.adweek.com/digital/5-things-we-learned-about-amazon-in-the-age-of-coronavirus-from-its-q1-earnings-call/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

A VVOUIN.OX

2k ORA
g 7
com/subscrib

i

C
T

(https://www.adweek.com/digital/5-things-we-learned-about-amazon-in-the-age-of-
coronavirus-from-its-gl-earnings-call/)
AMAZON (HTTPS://WWW.ADWEEK.COM/CATEGORY/AMAZON))
5 Things We Learned About Amazon in the Age of Coronavirus From Its Q1
Earnings Call
(https://www.adweek.com/digital/5-things-we-learned-about-amazon-in-the-age-of-
coronavirus-from-its-gl-earnings-call/)

by Lisa Lacy (https://www.adweek.com/contributor/lisa-lacy/)

su %20Sight®

?(ﬁjps://WWW.adweek.com/creativity/miss-the-sounds-of-a-bustlinq-city-the-new-york-
public-library-compiled-them-into-an-album/)
LIFE IN QUARANTINE (HTTPS://WWW.ADWEEK.COM/CATEGORY/LIFE-IN-QUARANTINE/)
Miss the Sounds of a Bustling City? The New York Public Library Compiled
Them Into an Album
(https://www.adweek.com/creativity/miss-the-sounds-of-a-bustling-city-the-new-york-
public-library-compiled-them-into-an-album/)

by Patrick Kulp (https://www.adweek.com/contributor/patrick-kulp/)



https://www.adweek.com/digital/5-things-we-learned-about-amazon-in-the-age-of-coronavirus-from-its-q1-earnings-call/
https://www.adweek.com/category/amazon/
https://www.adweek.com/digital/5-things-we-learned-about-amazon-in-the-age-of-coronavirus-from-its-q1-earnings-call/
https://www.adweek.com/contributor/lisa-lacy/
https://www.adweek.com/creativity/miss-the-sounds-of-a-bustling-city-the-new-york-public-library-compiled-them-into-an-album/
https://www.adweek.com/category/life-in-quarantine/
https://www.adweek.com/creativity/miss-the-sounds-of-a-bustling-city-the-new-york-public-library-compiled-them-into-an-album/
https://www.adweek.com/contributor/patrick-kulp/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

A

market|nq/fruit-of-the-loom-has-hidden-cash-

H!L!!;EM 3 ccom/LMEBINARS ~ CONNECT~- YOURCAREER-~- Q
EY kil

piles-in-plain-sight-for-those-few-who-actually-

notice-ads/). Subscribe

(https://www.adweek.com/subscribe-header?

rdt=https://www.adweek.co

marketing/fruit-of-the-loom-h

piles-in-plain-sight-for-those-feW-Who- I Iz c n
actually:notice-adSZ). ] m E d i a

(https://www.adweek.com/programmatic/verizon-media-expands-dsp-to-include-
omnichannel-inventory/)
ADTECH & MARTECH (HTTPS://WWW.ADWEEK.COM/CATEGORY/ADTECH-MARTECH)/)
Verizon Media Expands DSP to Include Omnichannel Inventory
(https://www.adweek.com/programmatic/verizon-media-expands-dsp-to-include-
omnichannel-inventory/)

by Ronan Shields (https://www.adweek.com/contributor/ronan-shields/)

ﬁ 0 View Latest News > (/latest-news).

)
o ADWEER

(https://www.adweek.com/)
wject:Fruit%200f%20the%20Loom%20Has%20Hldden%ZOCash%QOPiles%20in%20Plain%208igh_t9

’About(/abo@ubscriptions(/subscrlbeards(/events- Publications(/)

Contact Us M) [ ﬂ Adweek Network
(/contact-us/) Subscription Honors awards) (/blognetwork)
Media Kit (/media- Options / RSS ([rss)
kit) (/subscribe-footer/) ~ Events Backissues
Editorial Calendar Digital App Awards and Honors (/subscribe-
(https://www.adweek. comfﬁﬂ@zwpple com/us/app/adweek- backissues)
calendar/), magazine/id570229326? awards) Reprints / E-Prints

Sponsor Content mt=8) 7 ([reprints),

(/sponsored).



https://www.adweek.com/latest-news
https://www.adweek.com/programmatic/verizon-media-expands-dsp-to-include-omnichannel-inventory/
https://www.adweek.com/category/adtech-martech/
https://www.adweek.com/programmatic/verizon-media-expands-dsp-to-include-omnichannel-inventory/
https://www.adweek.com/contributor/ronan-shields/
https://www.adweek.com/
https://www.adweek.com/about/
https://www.adweek.com/contact-us/
https://www.adweek.com/media-kit
https://www.adweek.com/editorial-calendar/
https://www.adweek.com/sponsored
http://jobs.adweek.com/
https://www.adweek.com/subscribe-footer
https://www.adweek.com/subscribe-footer/
https://itunes.apple.com/us/app/adweek-magazine/id570229326?mt=8
https://www.adweek.com/newsletter-preferences/
https://www.adweek.com/events-and-awards
https://www.adweek.com/events-and-awards
https://www.adweek.com/events-and-awards
https://www.adweek.com/
https://www.adweek.com/blognetwork
https://www.adweek.com/rss
https://www.adweek.com/subscribe-backissues
https://www.adweek.com/reprints
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

Newsletters Adweek Events
EBINARSS|cttcCONNECT -  (NOURGAREER - Q

preferences/), awards),
m/) Frequently Asked Webinars
marketing/fruit-of-the-loom-has-hidden-cash- Questions ({webmar )

piles-in-plain-sight-for-those-few-who- actgﬁ[!& pS://WWW. adweek. comzfagln-Deman
notice-ads/) { Subscribe Customer Service Webinars

(/customer- (/webinars).
(https://www.adweek.com/subscribe-header? service{)_ Mphies / Awards /

rdt=https://www.adweek.com/brand- Seals
(https://adweeklicensing.com/).

marketing/fruit-of-the-loom-has-hidden-cash-

piles-in-plain-sight-for-those-few-who-

actually-notice-ads/) ] © 2020 Adweek, LLC. - All Rights Reserved =

About Adweek (https://www.adweek.com/about/) = Contact Us (/contact-us/) =

Terms of Use (https://www.adweek.com/terms-use/), =

Privacy Policy_(https://www.adweek.com/privacy-policy/) =  Update Consent

_(mailto:?

subject=Fruit%200f%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight®
X


http://jobs.adweek.com/
https://www.adweek.com/newsletter-preferences/
https://www.adweek.com/faq/
https://www.adweek.com/customer-service/
https://www.adweek.com/events-and-awards
https://www.adweek.com/webinars
https://www.adweek.com/webinars
https://adweeklicensing.com/
https://www.adweek.com/about/
https://www.adweek.com/contact-us/
https://www.adweek.com/terms-use/
https://www.adweek.com/privacy-policy/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
mailto:?subject=Fruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0AFruit%20of%20the%20Loom%20Has%20Hidden%20Cash%20Piles%20in%20Plain%20Sight%2C%20for%20Those%20Few%20Who%20Actually%20Notice%20Ads%3A%0Ahttps%3A%2F%2Fadweek.it%2F2tMsjqE&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/login/?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/
https://www.adweek.com/subscribe-header?rdt=https://www.adweek.com/brand-marketing/fruit-of-the-loom-has-hidden-cash-piles-in-plain-sight-for-those-few-who-actually-notice-ads/

