This copy is for your personal, non-commercial use only. To order presentation-ready copies for distribution to your colleagues, clients or customers visit
https://www.djreprints.com.

https://www.wsj.com/articles/mastercard-drops-its-name-from-logo-11546858800

CMO TODAY

Mastercard Drops Its Name from Logo

Move asserts payment network’s place among brands that can go by symbol alone
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Raja Rajamannar, chief marketing and communications officer at Mastercard.
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It works for Mastercard but wouldn’t for many brands, said Debbie Millman, chair of the Masters
in Branding program at the School of Visual Arts. “The only brands that are able to do this have
developed alogo with global recognition over decades,” she said in a text message. “It takes time,
consistency and a good logo to begin with to be able to do this effectively.”
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Marketers often want an abstract symbol to stand for their company, said Michael Bierut, partner
at the design consulting firm Pentagram, which led the development of Mastercard’s new look.
“People really want that Nike swoosh or Apple apple,” he said. “The trickis you can’t fast-

forward that process, really.”
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